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Tourism is a branch of economy with the vigorous growth, whose influence penetrates society, politics, 

culture and the most importantly the economy. Approximately 100 million employees are estimated to work 
in the modern leisure and entertainment industry. Foreign languages competence is one of the key skills in 
this industry. The rapid advancement of technology has both influenced language learning and customers 
experience in tourism industry. Being a professional in tourism industry nowadays means a complex set of 
competencies and skills, interdisciplinary in nature. This paper aims to discuss the influence of technology on 
these two aspects in courses for English for Tourism. Needs analyses conducted in this sector have proven 
and highlighted the importance of domain content digital genres in English for Specific Purposes. Hence, 
the focus of this paper will be placed on useful online resources and educational tools that can be used in 
English Language Teaching in the field of Tourism. After graduation the students are expecting to navigate and 
work in digital environment where their customers find most of the information before contacting them. This 
implies the necessity of creating digital teaching environment and assessment an essential component of ET 
course. Online resources in English that will be discusses are: Booking.com, Travel Agencies’ Websites and 
National Geographic Short Videos, while online educational tools are: Social Networks (Facebook), Padlet 
and Duolingo. The engagement of these online resources and tools should enable Tourism English attendees 
during their course to learn to navigate and perform in digital environment and to use these resources and 
tools at their future job posts. They can guide and teach students to fulfil the functions that emerged in needs 
analysis: giving information, providing services and offering help. Furthermore, it can help students to master 
all four language skills and to overcome the problems they mentioned to encounter within them: understanding 
foreign English accents, using inappropriate words and expressions, having inadequate vocabulary in reading 
and lacking grammar knowledge. Working with authentic online material students can simulate target profes-
sional situations. The placement of students in their natural habitat spurs creativity and motivation, boosts their 
confidence and creates pleasurable working atmosphere.

Key words: tourism, hospitality, English for Specific Purposes, English for Tourism, online resources, edu-
cational tools, digital genres.

Setting the problem. With the spread and 
development of English around the world, English 
as a second language in Ukraine, enjoys the pres-
tige and the authority. At present the role and sta-
tus of English in Ukraine is higher than ever as evi-
denced by its position as a key subject of medium 
of instruction and curriculum. As the number of 
English learners is increasing day by day, inno-
vative teaching methods have been introduced to 
increase the effectiveness of the teaching process 
of English language. It is a fact that these technol-
ogies have proved successfully in replacing the tra-
ditional teaching methods. The present era assigns 
new challenges and duties on the modern teacher.  
The trend of English language teaching has been 
drastically changed with the remarkable entry of 
the new technologies. Technology provides many 
options as making teaching interesting and more 
productive in terms of positive changes. Technology 
is one of the most significant drivers of both social 
and linguistic change.

Analysis of recent research and publications. 
The process and the outcome of a needs analysis 
is as relevant for English for Tourism (ET) as it is for 
any other branch of English for Specific Purposes 
branch [1; 2; 3; 4] especially when it comes to the 
curriculum development [5; 6; 7]. Some years ago, 
the Department of International Relations founded a 
new specialty in the field of Tourism at Khmelnytsky 
National University. The students of this department 
have four year English language courses during 
their study. First three years they attend the course 
English for Specific Purposes while during the fourth 
year they are expected to grasp the knowledge and 
skills from Business English course. In the process 
of designing the curriculum for these courses blend-
ed-learning environment methodology was taken 
into account [8; 9] since the digital environment is 
the environment that we spend a vast amount of our 
personal and working time in. As a consequence, 
certain digital genres specific for each job position 
should be taken into account when designing a new 
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curriculum. Certain digital resources and genres are 
prone to be used on daily basis by tourist graduates 
at their potential future posts whether in their coun-
try language or in a foreign language and as such 
they should be an important component of ET cur-
riculum [7]. This is significant due to the fact that 
the thinking that applies to life outside university is 
characterized by a series of transfer opportunities 
rather than as a series of recall assignments to be 
done. This methodology also provokes higher order 
thinking skills in both traditional and digital context. 
The engagement of higher-order thinking skills has 
been one of imperatives in contemporary trends in 
education from early childhood throughout the whole 
educational process [10]. More precisely, the aim is 
to provide functional knowledge for the students after 
they make the transfer from educational into working 
environment. Furthermore, it is relevant to point out 
that the customer’s experience is being at the heart 
of digital transformation [11] and that today we teach 
the generations of digital natives [12].

The purpose of the article. The paper has the 
aim to present how certain online resources and 
tools engaged in the teaching process in ET courses 
can prepare the students for their future job posts in 
tourism industry. The employment of these resources 
and tools is expected to spur students’ creativity and 
engage higher-order thinking skills while at the same 
time focuses on the target communicative events.

Presenting the main material. Tourism is not a 
recent phenomenon, though it is now considered as 
an emerging economic activity in many developing 
countries. The first definition of tourism goes back 
to the beginning of the nineteenth century. In 1910, 
an Australian economist defined tourism as “bob 
total operators, mainly of an economic nature, which 
directly relate to the entry, stay and movement of for-
eigners inside and outside a certain country, city or 
region” [13, p. 228].

Today, tourism is not only a phenomenon but 
also a huge industry in development. Accordingly, 
there are many researchers that have conducted 
the needs analysis of the students and employees in 
the field of Tourism English. However, this paper will 
focus to the ones that we find relevant for this paper 
that can assist on discussing the bridge between the 
usage of certain online resources in teaching English 
and their application in future professional environ-
ment [7, p. 168; 15, p. 119]. In this section we will 
discuss, the most common themes in tourism that 
are used as the basis of further syllabus creation of 
Tourism English courses, the most frequent func-
tions expected by the employees in this area and the 
demands in the context of language skills.

Recently there has been growing interest in 
examining subject areas and research trends in the 
tourism field. Defining the content for the syllabus of 
a Tourism English course, Adorjan [7, p. 167] signed 

out the following subfields of tourism: Basic terms of 
tourism, Commercial enterprises (e.g. Disneyland), 
Ecotourism, Travelling, Accommodation, Cultural, 
Educational tours, Business tourism, Active tourism, 
The dark side of tourism (e.g. terror and catastrophe 
tourism), City tours and Festivals/Food. However, 
each ESP teacher should consult domain content 
expert at the department, where they teach ET 
course in order to define the content the addresses 
the students’ needs at that department. Since com-
munication presents a vital component in tourism 
industry it is important to mention the notions of lan-
guage and communication in Business English that 
Dudley-Evans and St John [2, p. 61] discuss under 
four categories:

– discourse community;
– business genres;
– key communicative events;
– functions, grammar and lexis.
In this paper, we will focus only on the last cate-

gory (functions, grammar and lexis). Functions that 
emerged as the most relevant for future employees 
in tourism industry are: giving information, providing 
services and offering help [15, p. 121]. When flu-
ency and accuracy are taken into account, domain 
experts and learners opt predominantly for flu-
ency. Learners’ attitude towards grammar skills is 
that they find them the least important in ET while 
domain experts estimate they would like to improve 
on a medium, rather than on a high level. Although 
whole language approach to language teaching has 
been emphasized for quite some time where skills 
should be taught holistically, in many cases there 
is the need to investigate on the properties of the 
needs separately as well as the problems students 
encounter within them. Since this paper enquires 
the needs of ET students, certain findings elaborat-
ing on the priority given to language skills and prob-
lems students and employees encounter within them 
should be discussed. When the tourism employees 
were asked to rate their need for English language 
skills in operating their work, they rated all macro four 
language skills as important. Considering the prior-
ity, the respondents gave to each skill separately, it 
was found that speaking was considered the most 
important for their work, followed by listening, reading 
and writing [15, p. 120]. Prachanant (2012) further 
investigated the problems the respondents encoun-
ter within all four skills respectively. Understanding 
foreign English accents was marked as the prob-
lem most frequently encountered by the employees 
in listening. Regarding speaking, the respondents 
marked using inappropriate words and expressions 
while for reading having inadequate vocabulary in 
reading emerged as the most common problem. In 
the end, the respondents’ reported on lacking the 
grammar knowledge as the greatest problem within 
this skill [15] while their managers saw filling out cer-
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tain forms or applications as important writing skill for 
their employees.

The impact of Digital Era is not only visible on 
digital native generations [12] but also on people of 
all ages. Many target customers in tourism industry 
are addicted to the Internet and spend hours on var-
ious devices where they can explore their wants and 
desires. As a director at a US-based insurance enter-
prise said [11], “Digital experience is a top priority for 
the company in terms of resource allocation. It affects 
prospect and customer experiences, and we want to 
improve both”. One of the most significant findings of 
this report is that: “the customer experience is at the 
heart of digital transformation” [11, p. 2]. Accordingly, 
it is expected of employees in tourism industry to 
work in a multimedia-driven environment as most 
of the communicative situations, written and oral, 
contain some technological features [7]. Therefore, 
incorporating purposeful online resources as a sup-
plement to the textbook is more than natural in a 
course of ET [7]. Moreover, the usage of purposeful 
online resources and tools can enable simulations of 
working tasks and that is highly ranked in the field of 
Business English. [2].

Hence, this paper has the aim to present cho-
sen online resources and tools that can address the 
needs of Tourism English students placing them in 
a multimedia-driven environment to perform work-
ing tasks. Using authentic material is highly rec-
ommendable in ESP teaching since the conducted 
researches have shown that authenticity in foreign 
language education improves students’ acquisition of 
foreign language skills and in this case digital genres. 
First, online resources will be presented and after-
wards online educational tools. Online resources that 
are going to be presented in educational context are: 
Booking.com, Travel agencies’ websites and National 
Geographic Short Videos.

A. Booking.com 
Booking.com is an online accommodation booking 

website that was started as a small start-up in 1996, in 
Amsterdam, Netherlands and since 2005 it is owned 
and operated by United States-based Priceline. 
Booking.com offers 1,000,000 properties glob-
ally under contract while more than 900,000 room 
reservations are made each day. Booking.com is 
available in more than 41 languages [16]. The sig-
nificance of research on online booking tools is 
immense. Regarding teaching aspect of Booking.
com in ET classroom, its benefits are manifold and 
interdisciplinary. First, students can acquire a great 
deal of domain content expressions and words that 
can be useful in giving information on the properties 
their potential clients are interested in (e.g. types of 
accommodation, property features, room features/
facilities, location features and cultural and historical 
attractions). Second, the reviews provided by guests 
present a valuable source of expressions and impres-

sions of the very attendees/guests. These reviews 
are two-dimensional because they can provide the 
students with a bountiful of description expressions 
and because they can gather the impressions of 
the guests that have already been there and more 
personal perspective to the potential future clients. 
Lastly, students may use the acquired vocabulary 
and phrases to simulate in pair or group work the 
very process of booking in more than one language.

B. Travel Agencies’ Websites
Travel agencies’ websites are useful because they 

also present in English a very organized and clear 
way of categorizing services and offers of typical and 
atypical agencies. For example, the most common 
menu categories of touristic websites in our region 
are: winter 2016/2017, summer, a cruise, bus tours, 
Europe tours, Intercontinental travels, Wellness and 
Spa, tickets, fairs, special deals (http://www.kontiki.
rs/) while popular foreign travel agencies’ website are 
quite different to our standards. For example, some 
websites have a search bar that helps clients to, on 
the basis of set parameters, choose a perfect holiday 
(e.g. https://www.homeaway.com/). Through the per-
spective of these websites students can 1) grasp the 
way how services and offers are organized in menu 
bar what can help them to be efficient in providing 
information to clients; 2) acquire key vocabulary and 
3) make a travel website as a part of an assigned 
project by their ESP teacher or as a team project with 
domain expert professors. What is more, the analy-
ses of foreign travel websites can broaden students’ 
horizon for their future business.

C. National Short Videos
Living in the Digital Era we have been accus-

tomed to receiving various messages in video format: 
commercial, personal, entertaining, educational and 
many others [12]. Students majoring in Tourism and 
Hospitality are expected to communicate in English 
efficiently while they are also supposed to become 
experts in geography and tourism. Therefore, video 
reports on the following topics can be more than 
useful as informative input for this group of students: 
European cities and regions, history and tradition of 
different countries, videos on local people recom-
mending local sights, attractions, domestic cuisine 
specialties, pubs, galleries etc. Although there is a 
pool of travel videos, it is recommendable to use the 
ones that have been known of excellent quality and 
reputation. For that reason, National Geographic 
videos on travel topics were chosen. Furthermore, 
they have two more advantages: they are not too 
long (usually between two and five minutes) and 
they mostly offer, next to the video) a summary of 
the video and extra links for more information on the 
video directors and their work.

As blended-learning has been making its way 
into educational institution worldwide [8; 9] it is not 
surprising the focus that has been placed on online 
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educational tools. Since 2007 Jane Hart has yearly 
published the Top 100 Tools for Learning compiled 
from the votes of learning professionals worldwide. 
The online tools that are going to be discussed are: 
Social Networks (Facebook), Padlet and Duolingo. 
Facebook takes the seventh place on Jane’s list, 
Padlet takes the thirty-fifth place while Duolingo 
takes seventy-fourth place and it has emerged in this 
list in 2016.

D. Facebook
Although there are many social networks, 

Facebook is chosen because it is most commonly 
used among both younger and older population in 
Ukraine. If Facebook is considered in the aspect of 
tourism and hospitality field [17], ET learning out-
comes and the end-of users (i.e. potential clients 
that should be addressed via Facebook), it can be 
concluded it is a valuable tool for at least three pur-
poses: (1) travel agency/hotel marketing; (2) desti-
nation promotions; and (3) a resourceful tool for stu-
dents to learn from. The analysis of already existing 
Travel Agencies Facebook pages can be used as 
models for creating your own or an imaginary one as 
a project assigned to students. In this manner, they 
can practice key vocabulary and structures and get 
equipped to use this knowledge and skills when an 
opportunity arises at their future job posts.

E. Padlet
Padlet is a virtual wall that enables people to 

express their thoughts on various topics individually 
or collaboratively. It functions as an online sheet of 
paper where people can put any content (e.g. images, 
audio, videos, documents, text) anywhere on the 
page from any device. It can serve both educational 
and business purposes. The usefulness of this tool 
in ETH courses is manifold. First, it can be used for 
presentation of places / sights / restaurants / hotels / 
historical places / beaches etc. that are worth visiting 
[18]. Second, this bunch of offers can be divided into 
categories. Third, the teacher can assign students a 
wall with specific topic as a kind of collaborative pro-
ject. Padlet can be connected to other online tools. As 
Facebook has been discussed earlier, it can be the 
tool merged with Padlet in many ways. For instance, 
students can promote a new destination and post it to 
their virtual Travel Agency Facebook Page.

F. Duolingo 
The last online tool, but not the least, Duolingo, is 

rather different from previous two tools because it is 
a free online tool, more precisely a language-learning 
platform that includes language-learning website and 
app. Duolingo has highly interactive features, engag-
ing all four language skills equally and it is data-driven 
platform which means it tracks the student’s progress 
and inform them on their weak points. Besides that, it 
offers two more services: Duolingo Test Center [19]. 
Duolingo Test Centre offers certificated testing sys-

tem that is connected to Linkedin profiles. Duolingo 
for Schools allows the teacher to create an online 
classroom, to invite students via link, to assign them 
modules to work on and to track their progress. How 
this tool can be used in ETH context? Firstly, the 
concept of multilingualism in tourism industry has to 
be introduced [20, p. 38]. Most of the tourism indus-
try is primarily focused on English language as an 
imperative in tourism service jobs. However, apart 
from English, competence in more than one lan-
guage (multilingualism) is also significant. For exam-
ple, the domain expert needs analysis in Slovenian 
tourism has revealed that besides English, German 
and Italian are also important due to the fact that 
the majority of guests that Ukraine receives speak 
German and Italian. Duolingo can enable students to 
learn other target languages via English. By learning 
a new language, they revise English and work on the 
accuracy and fluency. Furthermore, Duolingo Test 
Centre gives the students opportunity to earn certifi-
cates proving their language proficiency that can be 
added to their CV.

Conclusions and suggestions. There are 
several conclusions that can be drawn from this 
paper regarding the needs of ET students and the 
teaching environment they are supposed to learn 
and work in. First, being a professional in tourism 
industry nowadays means a complex set of com-
petencies and skills, interdisciplinary in nature. 
Second, after graduation the students are expect-
ing to navigate and work in digital environment 
where their customers find most of the information 
before contacting them. This implies the neces-
sity of creating digital teaching environment and 
assessment an essential component of ET course. 
Third, the engagement of online resources and 
tools can guide and teach students to fulfil the 
functions that emerged in needs analysis: giving 
information, providing services and offering help. 
Furthermore, it can help students to hone all four 
language skills and to overcome the problems they 
mentioned to encounter within them: understanding 
foreign English accents, using inappropriate words 
and expressions, having inadequate vocabulary in 
reading and lacking grammar knowledge. Fourth, 
working with authentic online material students can 
simulate target professional situations. Besides 
that, most of the resources and tools can be used 
by ESP teachers and domain content professors 
to assign students projects where they can col-
laborate to create and run a virtual Travel Agency 
using online tools and in that manner and activate 
higher-order thinking skills, especially the highest 
level – creativity. Finally, the placement of students 
in their natural habitat (digital environment) spurs 
creativity and motivation, boosts their confidence 
and creates pleasurable working atmosphere.
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Петльована Л.Л. Корисні онлайн-ресурси та навчальні інструменти для викладання англій-
ської мови для туризму

Туризм є галуззю економіки з енергійним зростанням, вплив якого проникає в суспільство, полі-
тику, культуру, а головне – в економіку. За оцінками, близько 100 мільйонів осіб працюють у сучасній 
індустрії дозвілля та розваг. Компетенція іноземних мов є однією з ключових навичок у цій галузі. 
Швидке просування технологій та досвід клієнтів у туристичній галузі вплинуло на вивчення мови. 
Будучи професіоналом у туристичній індустрії, фахівець володіє комплексним набором компетенцій 
та навичок, які є міждисциплінарними за характером. Метою статті є обговорення впливу техноло-
гії на ці два аспекти в курсах з англійської мови для туризму. Аналіз потреб, проведений у цьому сек-
торі, підтвердив і наголосив на важливості цифрових жанрів доменного вмісту у вивченні англійської 
мови за професійним спрямуванням. Отже, у цій статті основна увага приділятиметься корисним 
онлайн-ресурсам та навчальним засобам, які можна використовувати в навчанні англійської мови 
в галузі туризму. Після закінчення навчання студенти розраховують орієнтуватися і працювати 
в цифровому середовищі, де їхні клієнти знаходять більшу частину інформації, перш ніж зв’язатися 
з ними. Це передбачає необхідність створення цифрового навчального середовища та оцінювання як 
важливого компонента курсу. Інтернет-ресурси англійською мовою, які обговорюватимуться, такі: 
Booking.com, веб-сайти туристичних агентств і короткометражні відеоролики National Geographic, 
а також навчальні онлайн- інструменти Social Networks (Facebook), Padlet and Duolingo. Залучення цих 
онлайн-ресурсів і інструментів має дати змогу студентам туристичної галузі під час їхнього курсу 
з англійської мови навчитися орієнтуватися в цифровому середовищі, а також використовувати ці 
ресурси та інструменти на своїх майбутніх посадах. Вони можуть направляти і навчати студентів 
виконувати функції, які виникли під час аналізу потреб: надання інформації, послуг і пропонування 
допомоги. Крім того, вони можуть допомогти студентам освоїти всі чотири мовні навички та подо-
лати проблеми, з якими вони зіткнулися: розуміння іноземних англійських акцентів, використання 
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невідповідних слів і виразів, брак словникового запасу у читанні і незнання граматики. Працюючи 
з автентичними онлайн-матеріалами, студенти можуть імітувати цільові професійні ситуації. 
Розміщення студентів у їхньому природному середовищі сприяє творчості та мотивації, підвищує 
їхню впевненість та створює приємну робочу атмосферу.

Ключові слова: туризм, англійська мова за професійним спрямуванням, англійська для туризму, 
інтернет-ресурси, навчальні інструменти, цифрові жанри.


