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,  , . 
Gogol I. Psychology-Pedagogical Features in the Professional Training of Future 

Marketers 
The article analyzes the psychological and pedagogical peculiarities of the preparation of 

marketers. The content of the concept of “professional training” of specialists is considered, which is 
defined as the process of formation, improvement of knowledge, skills and abilities, personality traits 
necessary for the professional activity which the student acquires during vocational education. 

On the basis of the analysis, the professiogram identifies the types of economic activity that the 
marketer performs and professional requirements for him as a specialist. The following types of pro-
fessional activity of a specialist are distinguished: interaction with other people in organizations in 
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order to achieve a professional goal and economic success; performance of organizational duties, 
subordination to higher ranking organizations; research of supply and demand on the market; plan-
ning organizational activities and finding and using the necessary tools and resources to better 
achieve the main goal of the organization; communication that manifests itself in the process of estab-
lishing and developing interaction between staff or other organizations; development of a business 
plan and control over its implementation; conducting of business negotiations, conversations with cli-
ents, presentations. 

The characteristic of the professional activity of the marketer is given, his professional func-
tions are specified: analytical (market research, consumers, commodity structure); production (pro-
duction of new products, introduction of new technologies, quality management and competitiveness 
of products); sales (organization of the system of movement of goods, service, the formation of de-
mand and promotion of sales, the implementation of targeted product and price policy); management 
and control (organization of strategic and operational planning in the enterprise, information support, 
organization of communication systems and marketing control). When preparing specialists in mar-
keting, it is necessary to take into account the features of this professional activity not only from the 
standpoint of its economic nature, but also from the point of view of the socio-psychological orienta-
tion of this profession, which should be reflected in the content of the training of marketers. 

Key words: marketer, professional training, professionogram, professional activity, 
students. 


