
ISSN 1992-5786. 

-
-

-
-

-

-
-

–

-
– –

84



2016 ., . 48 (101)

-

–

50–51].

54].

85



ISSN 1992-5786. 

–

– –

-

–

–

-

–
[2].

-
–

–

86



2016 ., . 48 (101)

–
-

36].
- –

) –

–

-

-

87



ISSN 1992-5786. 

– -

- –

-
–

[4].
– – -

–

- –

-

88



2016 ., . 48 (101)

237].

-

- –

-
–

26].

–

- –

-

89



ISSN 1992-5786. 

1. – -
– 320

2.
-

– – 264
3. -

: 19.00.07
– – 260

4. -
-

– 2 (10). – 2015.
5. - – 2-

– - – 146
6.

-
– – 2005. – 8. – 40–49.

7. -
– – 208 c.

8.

– 2013. – 4. –
9. -

–
2002. – 187 c.

10.
-

– - – – – 50–54.
11. –

– -
– – 504

12.
–

2012. – 2. –

.2016.

-

- -
-

90



2016 ., . 48 (101)

-
-

Dovga T. Egomarketing and Self-Efficacy as the Factors of Creating a 
Professional Image a Successful Teacher

The article reveals an important aspect of the problem of personality-oriented 
professional training – preparing of a successful teacher. The aim of the article is to name 
and analyze the factors that positively affect the creation of the professional image of a 
teacher. The essence of egomarketing as a technology of development of a successful 
personality and its role in achieving personal, life and professional success have been 
revealed.

Self-efficacy has been described as a psychological phenomenon, its varieties have 
been selected – self-efficacy in activities, self-efficacy in communication, personal and 
professional self-efficacy; a connection between self-efficacy and success of a person in 
various spheres of activities has been established.

Subjective and objective measures of success of a person have been proposed, the 
forms of its manifestations – internal (personal) and external (professional) have been 
characterized. Professional success of a teacher is presented as the fulfillment of professional 
activities associated with positive educational result. The essence of professional and 
pedagogical potential as a combination of internal (personal) resources of the teacher has 
been defined. The author of the article stresses that the full use of teacher’s professional 
potential increases the effectiveness of professional and educational activities

Image making as an element of egomarketing has been outlined; the role of the image 
of the individual in achieving the goals of egomarketing has been shown. The essence of 
personal and professional image of the teacher has been defined; the concept of image 
resource has been formulated. Image qualities that ensure the development of self-efficacy 
and professional success have been defined. So, the factors that influence the creating of 
professional image of a successful teacher have been analyzed.

Key words: egomarketing, self-efficacy, success, resource, professional and 
pedagogical potential, professional success of a teacher, personal and professional image, an 
image resource.
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