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Dyachenko M. The Development of Creative Thinking for  Future Designers in 
the Process of Professional Training: Theoretical Aspect

The article reveals the essence of the concept “creativity of the designer”; lit scientific 
views on the phenomenon of creative thinking from the standpoint of pedagogy, philosophy, 
psychology, demonstrated the factors and pedagogical conditions of formation of creative 
thinking future designers during training.

Design special creative activity. Product design must be functional, economical and at 
the same time aesthetically impressive, so designers must ensure practicality, high quality and 
beauty. The designer aims to solve complex professional tasks and to perform a special social 
role, since it must meet the aesthetic needs of the user and the result of creative work of the 
designer must comply with the order, tastes and fashion. Therefore, in the conditions of 
modern development of society actualizes the problem of formation of creative individuality of 
the future designer, which requires understanding theoretical and methodological grounds of 
the problem of development of creativity and special design thinking and determines the need 
for a comprehensive approach to its solution.

The efficiency of development of creative thinking future designers increases with the 
provision of pedagogically comfortable learning environment, creative atmosphere, 
encouraging student creativity, forming new ideas and finding innovative ways to solve 
professional problems. Comfortable learning environment – favorable condition for 
development and formation of professional identity designer, providing the actualization of 
creative potential, development of creative thinking of students (friendly atmosphere of 
creativity, the prolonged situation of success, design improvisation).

Key words: designer, creative, educational process, professional education, 
development, self-improvement, self-fulfillment, creative personality, creative thinking, 
creativity.
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