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Fursykova T. The Phenomenon of the Per son Media Culture: Analysis of 
Scientific Approaches

The article deals with the results of analysis of the content of media culture based on the 
study of scientific works on philosophy, sociology, cultural studies, pedagogy, psychology. The 
concepts of “media culture” and “media culture of personality” have been clarified. It was es-
tablished that in the literature for the disclosure of the essential characteristics of the individual 
media culture different scientific approaches are used: axiological (media culture as the totality 
of material and spiritual values, and communication); cultural (media culture as the degree and 
the way of creative self-realization in a variety of occupations in terms of informatization of so-
ciety; hermeneutic (media culture as a system of signs and rules of interpretation and percep-
tion of media information), the system approach (media culture as an integral system formation 
of a person); synergistic (media culture of a personality is a complex open non-linear system, 
which is capable of self-organization and self-development), personality-activity (media culture 
as the specific way of human activity and a creative self-realization process).

So the axiological approaches we see as a kind of philosophical and pedagogical strat-
egies based on the idea of the priority of human values and self-worth of each individual and 
determine the prospects of its further development. Content axiological approach to the study 
of media culture of the individual is the study of human values that define its relationship to 
the world, his own activity itself.

Key words: information society, personality, media culture, scientific approach.
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