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Budianska V. The Forming of Internet-Communication Culture in Future 
Education Managers

The article shows the expediency of formation of abilities and communication skills in 
computer networks and their use in the practice of the future education managers. The 
process of mastering the culture of business communication is effective in case of injection 
into the traditional exchange of information in online communications. Internet-
communications adds new opportunities to traditional communication: lack of boundaries 
and psychological risks, changes in methods of self-presentation, reducing the sensitivity of 
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the emotional impact, promotes personal development, communication openness and 
tolerance, professional development, the need to adhere to the rules of netiquette.

Culture of Internet communication is a part of an overall professional culture of the 
future specialist, that shows the level of knowledge, particularly in the context of the global 
computer Internet environment, technology and ethical (moral) standards of interchange of 
information, abilities and skills in computer networks and their usage in practice in accordance 
with personal value orientations. Business communication by means of computer technologies 
fosters a formation of business communication culture of the future education managers. A
characteristic feature of this communication method is the constancy and high intensity of 
dialogue, increase of communicators interests, mutual information communication efficiency, 
active communicators, awareness of certain issues relating to business communication, mutual 
intersection of communication intentions. Analysis of business communication in computer 
networks as a communication environment suggests that the usage of computer technologies 
significantly changes the scope of personal communication motivational activities of a person.

Key words: culture of Internet-communications, computer networks, electronic mail (E-
mail), World Wide Web (WWW), FTP, Gopher, WAIS, Telnet, Electronic information boards, 
network news of Usenet or newsgroups, distribution lists, Electronic database, E-market, Chat.

53


