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®OPMYBAHHSI MEJIIATPAMOTHOCTI
B ITPOIIECI HABUAHHSI MAWMBYTHIX )KYPHAJIICTIB
AHTJINCBKOI MOBHU MPO®ECIMHOI'O CIIPSIMYBAHHS

Y ecmammi meopemuuno o6IpyHmoearno HeoOXiOHICMb 8KIIOUEHHS MediacpamMOmHOCMi
00 3MICMY HABYAHHSA MAUOYMHIX JHCYPHANICMIE AHRNTUCHKOL MOBU NPOGeCiliHO20 CNPIMYBaH-
Hs. Penpeszenmosarno niocucmemy 6npas ons (popmysanus 6Minb mMediacpamomHocmi ma no-
0aHO NPUKIAOU 3A80AHD.

Knrouosi cnosa:. mediacpamomuicms, MauOymHi HCypHALicmu, AH2IUCLKA MOBA NPO-
ecitinozo cnpsamyeanis, mediameKcmu.

[IpakTHYHOIO METO HaBYaHHS MAHOYTHIX KYPHAIICTIB aHIIIIMCHKOT MO-
BU NPo(eCIMHOrO CIPSIMYBAaHHS B M&XaX KOMIETEHTHICHOTO Miaxony € popmy-
BaHHS Po(deciitHO cpsIMOBaHOI THIIOMOBHOI KOMYHIKaTUBHOI KOMIETEHTHOCTI
B €THOCTI MOBJICHHEBOTO, JIIHTBICTUYHOTO, COIIIOKYJIbTYPHOI'O, MParMaTUYHOIO
Ta HaBYAJILHO-CTPATETIUHOTO CKJIQHUKIB. Peanizailis 3a3HaueHOi MeTH Bi0yBa-
€TbCS 3aBJKM JOTPUMAHHIO NIEBHUX 3arajJlbHOMETOAMYHUX MPUHIIMIIB HAaBYaH-
HSl 1HO3EMHOI MOBH, OJHUM 13 AKHX € NPUHLUI YypaxyBaHHS MDKIPEIMETHUX
3B’513K1B. 3a0€3MEYUTH IHTETPAL0 TUCIUILUIIHU aHTTiCchbKa MOBa IPOdeciiHOro
cipsimyBants (AMIIC) 3 npodiIbHUMH AUCIUILTIHAME J1a€ 3MOTY BKJIFOUYCHHS
70 CKJIaJly HaBYaJIbHO-CTPATETi4YHOI KOMIIETEHTHOCTI TaKOrO KOMIIOHEHTA, SK
meaiarpamoTHicTs (MT).

Memoto cmammi € TeopeTUUHE OOIPYHTYBAHHS HEOOXITHOCTI Qopmy-
BaHHs B MalOyTHIX xypHaiicTiB MI' mix yac naBuanuss AMIIC Ta onuc cucre-
MU BIIpaB JUIsl PO3BUTKY BIAMOBIAHUX YMiHb.

[Tpo peneBaHTHICTh TAKOTO MiJXOJy CBIIYUTH MOIIYK MOXJIMBOCTEH MO-
€IHATH MEIIa0CBITY Ta >XKYPHAIICTUKY, IO € OyXe OJM3bKUMH ¥ B3aEMO-
no3B’s3aHuMu. B YkpaiHi pi3Hi acleKkTH MeaiaoCBITH Ta il pojb y MiATOTOBII
npodeciiiHux KaapiB KoMyHiKaiiitHoi chepu aociaimkyotrs O. B. Bonomentok,
B. @. [Banos, I'. B. OukoBuu, B. B. Pi3yH, 1. A. CaxueBuy, 1. M. Uemepuc. Ane
MEJIIaBUXOBHUHN TOTEHITIA] JKypPHAIICTUKH € HEIOCTaTHhO BHUBUEHUM, MOTO
MaiiKe He BUKOPUCTOBYIOTh B YKPATHCHKIM CHCTeM1 HaBYaHHS. AHaI3 TPAKTUKH
3aCTOCYBaHHS MEIaOCBITH y BUILMX HaBUAJIbHHUX 3aKjafax YKpaiHH, MMpoBeje-
Huil }O. Ka3akoBuM, 3aCBilYMB HAsBHICTh MEBHUX CYNEPEYHOCTEN MIXK CTpIM-
KHM TOLIMPEHHSAM MacoBOi KyJbTYpH Ta HEC(OPMOBAHICTIO B MOJOJIKHOI ay-
JUTOPIT HABHUOK KPUTUYHOTO CHPUUHATTSA MeniatekctiB (MT), BoJoIiHHS SKH-
MU € HEOOX1JJHUM KOMIIOHEHTOM MNpo(eciiiHOI KOMIIETEHTHOCTI MalOyTHIX (a-
XiBIIiB chepr MacoBoi KomyHikarii [1].

JIJist Haloro AOCHIKEHHS BaXKIIMBO PO3MEKYBATU MOHATTS MediaocBiTa
Ta MediarpaMoOTHICTb, HE CTUIbKH YEpe3 4YacTe CIULYyTYyBaHHS LUX TEPMIHIB y
HAyKOBIU JIITEpaTypi, CKUIbKM BPaxOBYIOUM MPHUHLMIIOBY POJb JJIsi BUSHAUYECHHS
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IiJIel Ta 3aBJaHb HaBYaHHS B MeKaxX JUCHHILTIHM ‘‘AHTIIMChKa MoOBa mpode-
CIHHOTO cIpsiMyBaHHs . MU NpONOHYEMO BHUKOpPUCTOBYBatU TepMmiH MI' He sk
CHHOHIM MEI1a0MIETEHTHOCT] SIK pe3yJbTaTy MEA1aoCBITHBOTO TPOILECYy, a SK
OUTBIII BY3bKE MOHSATTSI, IO TSDKIE 0 KPUTUYHOTO aHATI3y Mesia. Takuil miaxin
y3rOUKYEThCS 3 Teopi€io po3BuTKy kpuruunoro mwucieHHs (Critical Thinking
Approach, Critical Autonomy Approach, Representational Paradigm) [5], oxmi-
€10 31 MK MEIa0CBITH, 10 3yMOBIIOIOTh XapakTep BUBYEHHsS MarepiaiiB 3MI
B KOHTEKCT1 PI3HOMaHITHUX HaBYAIBHUX IpeaMeTiB. [IpecTaBHUKM 1ILOTO Ha-
npsiMy 3allikaBiieHl y GOpMyBaHHI Ta PO3BUTKY BMiHb KPUTHYHOI0 MHCJIEHHS,
0COOJIMBO T1J] Yac 3aHATh 3 aHTJIHACHKOI MOBH, Yepe3 KpUTUUHUI aHall3, IHTEp-
IpeTallilo Ta CTBOPEHHs BiIacHUX MesiaTekcTiB [9]. BueHi BBaxkaroTh, 1110 OBO-
JIOJIIHHSI CTPATETIIMU KPUTUYHOTO COPUUHATTS TekcTiB 3MI, Hanpukiaa: po3Bsi-
HYaHHS YIepeIKeHb 1 CTEPEOTUINB, PO3YMIHHA MOTHUBIB aBTOpa Ta LJIeH opra-
Hi3alil, Ky BiH MNpPEACTaBIis€, TOIIO, JIOIILHO 3aCTOCOBYBATH JI aHAII3Y
Oynb-sikoro jgitepatypHoro tekcty. O. B. denopoB cTtBoproe kinacudikaliro mo-
KOKYUKIB C(DOPMOBAHOCTI MEIAaKOMIIETEHTHOCTI, B SIKIi YMIHHS KPUTHYHOTO
aHam3y MT 3yMOBIIOIOTh piBeHB IHTEpHPETALIMHO-OI[IHHOI0 MOKa3HUKa OCO-
OMCTOCTI, /10 SIKOTO HAJIEeKaTh yMIHHS KPUTUYHO aHaJII3yBaTH Ipolec (PyHKI-
OHyBaHHs Memia B comiymi Ta MT pi3HUX BUAIB 1 KaHPIB HA OCHOBI MEBHUX
CTYIICHIB PO3BUTKY MEIIaCIPUUHATTS Ta KPUTUIHOTO MUCICHHS [4, c. 23].

AJnantyrouu A0 1€l Hamoro aociikeHHs BusHaueHHs P. Illemepna
(R. Shepherd), mu posymiemo mediacpamomuicme sKx KomMnemenmue Cnpuil-
HAMM MEeKCMIi8 MAco80i KOMYHIKayii, wjo nepedbayac po3nizHa8anHs OCHOGHUX
MexXHON02Il CMBOPEHHs MeOlameKCcmie, X HCaHposux i U008ux ocobausocmell,
3aco6i6 30ilUCHEHHs 6NJIUBY, A MAKONC YCBIOOMIEHHS HAMIPI8 COYIaNlbHUX IH-
cmumymis, 3aiy4yeHux 00 ix eupooHuYymea, ma 3’ AICy8anHs poi ayoumopii, abo
nyoniKu, 6 KOHCmMpYI08anui snauenns mexcmy [8].

CTBoproroun mifcucTeMy BrpaB i hopMmyBanHs MI', Mu criupanucs Ha
HaJ0aHHS KaHAJChKUX YUYEHHUX y cepl BOPOBAKEHHS €JIEMEHTIB ME/11a0CBITH B
HaBYAJIbHO-BUXOBHUH mporiec. OpieHTaIlll0 Ha KaHAJChKy MEIIa0CBITHIO MO-
JIeIb 3yMOBJIEHO 11 CIPSIMOBAHICTIO HA BUKOHAHHS 3A80dHb, SIKI MOXKJIUBO H J10-
LIJIBHO peali3yBaTH MiJ] yac HaBuaHHA ManOyTHIX xypHaiictiB AMIIC. [lo Tux
3aB/IaHb HajieXkaTh Taki: (OpMyBaTH BMIHHS “I€KOIyBaTH’, OLIIHIOBATH Ta aHa-
nizyBatd MT; po3BUBAaTH BMIHHS PO3YMITH COLaJIbHI, KYJbTYpPHI, MOJITHYHI i
€KOHOMIYHI MIATEKCTH TEKCTIB 3aC001B MacoBOi KOMYHiKallii; ()OpMyBaTH B CTy-
JICHTIB HAaBHUYKH KPUTHYHOIO MUCJIEHHS; PO3BUBATH KOMYHIKAaTHUBHI BMIHHS
0COOMCTOCTI; HaBYATH CTYACHTIB CTBOPIOBATH BJACHI MEIIampoyKTH/TEKCTH,
HA/IaBaTH 3HAHHS 3 TEOpii Mejia Ta MeiaKyIbTypH [3].

He men BaxxsmBuM (pakTOpPOM, 1110 3yMOBIIIO€ Halll BUOIp, € 100pe cTpy-
KTypOBaHa KOHIENTYyaJlbHa OCHOBA, sIKa JJa€ 3MOTY JIOTTYHO Ta MOCIIJOBHO Op-
ra”i3yBaTy HaB4YaHHsS ocHOBaM MI' depes po3BUTOK CTpaTeriii KpUTUYHOTO aHa-
73y TEKCTIB MacoBOi komyHikalli. [[ro 3acamy cTaHOBISATH Tak 3BaHI KIIFOYOBI
noJiokeHHs1, ado koHuemnii, MI', po3po0iieHi rpynoro KaHaJIChKUX JOCTIAHUKIB
3 OMOpOI Ha MDKHAPOAHHWM JIOCBIT Yy MeEIlaBUXOBaHHI, 30KpeMa Ha iaei
JI. Macrepmana (L. Masterman) [7], kirouoBi konueniiii MI' yBiiinuiu 1o aep-
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YKaBHOTO JIOKYMEHTa MiHICTEpPCTBa OCBiTH MpoBiHIT OHTapio mix Ha3zBoo Kepi-
BHUIITBO 3 MexmiarpamorHocti (Media Literacy Resource Guide) [6] i MoxyTh
OyTu chopMyTHOBaHI TAKUM YHHOM:

1. MT € pe3ynbTaToM IIJIECIPIMOBAHOTO KOHCTPYIOBaHHSI.

2. Koxuuit MT mae BimacHy MOBY, CTHJIb Ta TEXHIKH ‘KOHCTPYIOBaHHS
3HAYCHHS.

3. JIromu iIHTEPNIPETYIOTH MOBIJOMIICHHS MO-Pi3HOMY.

4. Menia noOyZ0BaHO Ha MIEBHOMY 1€0JIOTTYHOMY Ta LIIHHICHOMY ITIIPYHTI.

5. ¥Yci menia nepeOyBaroTh Mij KOMEPLUIMHUM a00 MOJITUYHUM BILTUBOM.

Oco06MBa IIHHICTh MOJAHUX KOHIEMIIHN MOJsATae B MOXKJIUBOCTI IHTETPY-
BaTU MOOYI0OBAaHUH Ha iX OCHOBI KypC JI0 BUBYEHHS OYJ1b-KOi YHIBEPCUTETCHKOL
aucuMIuliHg. Taky opranizailito HaB4aJIbHOTO Mpoliecy OyJio peasli3oBaHO B Oa-
raThbOX HaBYAJIBHUX BKa31BKaX, pO3pOOJEHUX KaHAJICHKUMHU MEI1a0CBITHIMU Op-
radizamisMu. Y HaloMy JOCTIPKEHHI MU KepyBaJUCs METOJMYHUMHU PEKOMEH-
narisimu “MemiarpaMoTHICTh depe3 kputhuHe wmucienns’ (Media Literacy
Through Critical Thinking), po3po0ieHuMy BiToOMUM KaHAJACHKUM MEIiareaaro-
rom Kpicom Bopcaomom (Chris M. Worsnop) 3a mingtpumkun NW Center for
Excellence in Media Literacy, Kanana [10].

Crnimparounch Ha 3arajbHy CUCTEMY BIpPAaB JiJisi HABYAHHSI CIUIKYBAaHHS 1HO-
3eMHor0 MoBoto 3a H.K. Cxisiperko [2, c. 9], Mu po3pobuinu niocucmemy enpas
i popmyBanHsa MI', sika BKITIOUae mpu epynu 6npas, 30Kpema: 0/ hopmyeanus
BMIHb KPUMUYHO20 MUCTIEHHS, OJI PO3BUMKY 6MiHb AHANi3y MediaiHpopmayii Ta
0151 KOHmMpoJro 3a cpopmosanicmio emino MI'. TlincucremMa BOpaB peaizy€eTbes
TPbOMa OCHOBHUMH €TallaMU: 1ni020mosuumM; OCHOGHUM Ta 3asepuianrbHum. Limi
KO’KHOTO 3 HUX CITIBBIIHOCSTHLCS 3 BIIIOBITHUMHU TPyTIaMH BIIPaB.

Ha niozomoeuomy erami GopmyroTh yMiHHS KPUTHYHOTO MUCIIEHHS, SIKI
CHPUSIOTh PO3BUTKY BMIHb aHAJIITUYHOTO aHam3y TeKcTiB 3MI, cTuMyIoTh ca-
MOCTIHHY MOIIYKOBY Ta TBOPUY AIsUIbHICTh MalOyTHIX »KypHaJIICTIB. BripaBu nep-
101 TPYNHA € MOTHUBYBAIBHMM (DaKTOPOM, 3[aTHUM 3HAYHO TIJBHMINUTH IHTEPEC
CTYJCHTIB IO BUBYCHHS HE TUIBKW 1HO3EMHOI MOBH, a W 1HIINX JUCIUILIIH Mpode-
ciitHoro mukiy. Kpim TOro, yMiHHS KPUTHUYHOTO MHCJICHHS € HEOOXITHUMH IS
(dbopMyBaHHsI KyJIbTYPH IHIIOMOBHOTO CHUIKYBAaHHS CTYJIEHTIB-)KYPHAIICTIB, OCKi-
JBKY BUMAraroTh 3aCTOCYBAHHS i1 Yac YUTAHHS, MIEPETIISTY YU TPOCTyXOBYBaHHS
MT mucieHHEBUX omepalliii BUCOKOTO piBHS, SIKI JalOTh 3MOTY C(OPMYIIOBATH
BJIaCHY OOIPYHTOBaHY IyMKY 11010 iH(popmailii TekcTy. Ha 1ipomy erari BigOyBa-
€THCS 03HAMOMIIEHHS 3 KJIIFOYOBMMHU KOHIEensIMA MI', AKi Ha ITOJAJIBIINX eTalrax
OyAyTh KEpIBHULITBOM JUIsl aHa3y pi3HUX TmiB MT, iXHBOI CTPYKTYypH, ILIUIEH,
3aco0iB BIUIMBY ToIIO. PO3B’s13aHHS mpoOieM 13 JIOTIYHUM HABAaHTAKEHHSIM J1a€
3MOTYy 3a0€3MeUnTH YMOBHO-KOMYHIKATHBHUHN XapakTep BMpaB. Sk BepOasibHI Ta
HeBepOaIbH1 OMIOPH BUKOPHUCTOBYIOTH TpadiuH1 OpraHi3aTopH, 1adjIoHu Ta TabJu-
1. 3a CTyreHeM KepOBaHOCTI BIPABH i€l TPYIH € MOBHICTIO KEPOBaHUMH (KOJIH
BUKJIaJIad caM IPOIOHYE TEKCTH U poOOTH) ab0 YaCTKOBO KEPOBAaHMMHU (KOJIU
CTYZICHTaM HAJA€ThCSI MOXKJIMBICTD 31MCHUTH molIyk Ta oopat MT mis npakTu-
YHOI'O OBOJIO/IIHHS CTPATETIsIMU ¥ TMCHMOBOTO BUKJIaIaHHS PO3MIPKOBYBAHb).
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Ha ocnosénomy etarmi 3xiiicHIOIOTH Tofanbine ¢popmyBanHs BMiHb MI™ 3a
JIOTIOMOT'00 BIIPAB JAPYTOi IPyINU AJi1 PO3BUTKY BMiHb aHaNI3y MeziaiHdopmariii.
[ToBHICTIO Ta YaCTKOBO-KEpOBaHI, KOMYHIKaTUBHI W YMOBHO-KOMYHIKaTHBHI,
pPELENTUBHO-PENPOAYKTUBHI BIIPABU 3 MPUPOJHUMU Ta CHELIATBLHO CTBOPEHUMHU
BEepOAIbHUMH 1 HEBEPOAIbHUMH OMOPAaMU CIPSIMOBAHI HA PO3YMIHHS TE€XHOJIO-
riil 1 npuiiomiB cTBOpeHHs U ¢yHKUioHyBaHHA MT, iX XapakTepucTuk Ta 0coo-
JMBOCTEH B3a€MOJIT 13 HUTLOBUMHU ayAUTOPISIMH.

Jlns koHTposto 3a cpopmoBanicTio BMiHE MI™ Ha 3aseepuianvrnomy erari
BUKOHYIOTh KOMYHIKATHBHI Ta YMOBHO-KOMYHIKAaTHBHI, PEIENTHBHO-PENPO-
JTYKTUBHI Ta MPOAYKTUBHI BIPAaBU TPEThOi IPyNu. 3a JOMOMOTOIO CIEIIaJbHO
CTBOPEHHUX BepOaIbHUX OIMOp (CXEM 0COOMCTICHOIO i aHAJITHYHOTO BIAT'YKIB Ta
THCTPYKIIIi 11010 1X 3aNIOBHEHHS) CTYJCHTH JEMOHCTPYIOTh HaOyTi BMIHHS aHa-
nizyBatu MT, cimparouuchk Ha ocHOBHI KoHIenii MI', ciiiBBiTHOCUTH CBOI Bja-
CHI TIOUYTTS, IOTJISN, CIIOJIIBAHHS Ta PO3yMH 3 IIEBHAM TEKCTOM (31l CHIOBA-
1 peduiekcito). [IpoBeneHHsT TUCKYyCil 1 BUKOHAHHS TBOPYMX 3aBlIaHb TaKOX
JIa€ 3MOTY 3A1MCHUTH KOHTpPOJb 3a copmoBaHicTio BMiHE MI'. CtyniHb Kepy-
BaHH I/ YaC BUKOHAHHS BIPAaB L€l IPyNH € YACTKOBUM a00 MIHIMAJIbHHM,
OCKIIBKM HE MepefdauyeHO OJHO3HAYHO “‘mpaBWiIbHUX~ a00 “HenmpaBUIbHUX
BIJIMOBIJIEH, @ HA OL[IHIOBAHHS BIUIMBAE PIBEHb OOTPYHTOBAHOCTI ApryMEHTAllI].

Haenemo npuknanu Brnpas i s popmyBanus MI .

I'pyna Bnpas 1151 GopMyBaHHSI BMiHb KPUTHYHOTO MU CJIEHHS

Bnpaga 1

Mera: popmyBaHHS BMiHb KDUTUYHOTO MHUCIICHHS.

Berynna 6eciga: Media education is about taking a second look. Very little
of what we see or hear in the media ever gets a second look. We are constantly
moving on. Sometimes, when we do take a longer look at our media, we find
things there that had escaped our attention the first time. These surprises are
sometimes amusing (perhaps we hear a line of dialogue we had missed before, or
see adetail in the background of a film we hadn’t noticed), disappointing (we
might see a flaw in the special effects of a video thatinterrupts the realism),
enlightening (we might understand something in a newspaper article more clearly
the second time around). Let's begin with some simple examples.

a) Look at the picture below. Make a mental note of what you see. Now,
turn it upside down and take a second look. What's the difference?

Was that second interpretation of the picture always there for you to
perceive, or did it appear only when you turned the picture upside down? Let's
look at the next image.
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b) Try this one on your friends. Copy the following image on the next page
onto a piece of paper, and show it to one person after saying, “I want you to
write down the letter I am going to show you.” Then, show the same image to
another person, but this time, say. “I want you to write down the number | am
going to show you.” What happens? How can you explain it?

I5

Do people see what they are expecting to see and have difficulty seeing
anything else (e. g. “A letter is a letter, and cannot be a number at the same
time.") Do they see what they first see, and have difficulty seeing anything
different? Make conclusions about what people see and why.

c¢) So far, your experience in this exercise has been in finding a second or
a hidden picture within visual texts. However, taking a second look can be
applied to any media texts. Find three media texts and fill in the charts below:

Media text #1 Media text #2
In the first look | saw... In the first look | saw...
In the second look | saw ... In the second look | saw ...

Media text #3
In the first look | saw...
In the second look | saw ...

I'pyna Bnpas 1Jis po3BUTKY BMiHb aHaJIi3y Meaiaingopmanii

Bnpaga 2

Mera: po3BUTOK YMIHb aHaji3yBaTW Ta IHTEPIPETYBATH MeJlaiHpopma-
I[i}0 3 OMOPOIO Ha KIIIOYOBI KOHIEMIii MemiarpamoTHocTi. Key concept 1 “All
media are carefully wrapped packages”.

Berymna Oecina: The first key concept of media education states that all
media are constructions. That means that all media texts are carefully put
together. Sometimes what we like best about a text is the fact that it is so well
manufactured. We love special effects in movies, for instance. At other times, we
tend to forget that the media are carefully constructed, and we assume that texts
are just natural. a) Look at the cartoon. What is Calving complaining about?
How does he think he can fix things? Does he realize that real life is not like TV?

CALVIN AND HOBBES / Bill Watterson

WY ISMT MY LIFE LIKE WY DONT I HANE A BUNCH | wHY AREMT MY CORNVERSATIONS | WMWY DOMT 1 GOTTA
THIS SITUATION COMEDY P OF FRIENDS WITH NOTHING | PEPPERED WITH SPONTAHEOUS
T DO BUT DROP B AND | WAMCISMS ? Wi DoNT MY

INSTIGATE  WACKY FRIENDS DEMONSTRATE
Ly_f ANENTUREST | o] HWEARTFELT CONCERN FOR
MY WELL:BEING WHEN T
HANE. PROBLEMS ?

1m’,

_‘E__’ri-!; ] a.
&

T Seaa M LU B G

S
8 :f§
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b) When we say that the media are constructions it means that media texts
come to us like carefully packed suitcases. Everything is in its proper place, and
looks as if it could not possibly belong anywhere else. How is the process of
unpacking a suitcase can be similar to the process of unpacking
(deconstructing) a media text?

c) If we talk of media texts as being constructed, then it should be clear
what we do when we de-construct them. Let’s begin by deconstructing the front
page of any newspaper by answering the following questions. The first one has
been done for you.

What do | already know about the construction of newspaper front pages
that helps me find my way around the newspaper?

— headlines with large bold print

— lead stories with catchv titles

What construction elements of the front page tell what is intended to be
looked at first?

What are the construction elements of the front page that are intended to
encourage me to open the paper and look at other pages?

Why might some newspapers use more pictures and colour on their front
pages than other newspapers?

Bnpaga 3

MeTa: po3BUTOK YMiHb aHaTI3yBaTH MeiaiH(OpMallilo 3 OIMOPO Ha
kmovoBi kounenii MI'. Key concept 2 “Media construct versions of reality”.

Berymna 6ecima: How much of your information and entertainment do you
get from the media? Are you always present when the event is taking place? So
how much of your experience is real? When you say: “l know what the president
from the Internet or the newspaper” or: “I saw the plane crash on TV news
yesterday”’, did you really hear the speech or see the accident or did you only get
a representation of these events made up by a reporter or a journalist? If you
were actually present, could your experience be different or more complete than a
media version? Why is it important to know that media always constructs reality?
How can you use this key concept to analyze the point of view of a media text?

a) Key Concept 1 told us that all media are constructed. Key Concept
2 takes us further — to the understanding that what the media construct for us is
not reality itself, but only a version of reality. Read the following articles, “The
Camera Always Lies” and “Will computer-generated imagery transform
communication and entertainment in the years to come?”’

b) After reading the two previous articles, consider how these articles
relate to Key Concept #2, Media construct versions of reality. Complete the chart.
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The Camera Always
Lies

Will computer-generated imagery trans-
form communication and entertainment

in the years to come?

What is the main idea of the
article?

What is the author’s point of
view?

How does this article relate to
Key Concept?

I'pyna BnpaB 1jisi KOHTPOJIIO 32 c()OPMOBAHICTIO BMiHb Meliarpamo-
THOCTI

Bnpasa 4

Merta: KOHTPOJIb 32 C()OPMOBAHICTIO BMIHb aHAJII3yBaTH Ta 1HTEPIPETY-
BaTh Me/iaiHGopMallilo 3 OMOpOI Ha KIIOYOBI KOHIIEMHIlI MeAlarpaMOTHOCTI.
CTBOpEHHS aHATITUYHOIO BIATYKY.

a) There is a text for you to analyze. (Stone Skipping Is Social for
Outdoorsy Sun Valley Resort). Read carefully.

8) Use this Analytical Response Sheet to help you complete your analytical
response. Remember that you may not find evidence of all four key concepts.
Some may be obvious, others may be hidden, and others may not be displayed.
Try to choose the three key concepts that most strongly relate to the text.

Analytical Response for Media Text

1) Identify the purpose of the text. Give evidence to support your answer.
Identify the target audience. Give evidence from the text to support your answer.

2) Fill in the chart below for the three key concepts that most strongly
relate to the media text. After completing the chart, prepare an evaluative
statement.

Key Concept the text and example

Examples from Connection between key concept

Key Concept 1: All media
are carefully wrapped packa-
ges

Key Concept 2: Media
construct versions of reality

Key Concept 3: Each per-
son interprets messages dif-
ferently

Key Concept 4: The me-
dia have special interests
(commercial, ideological,
political)

Evaluative Statement:

c) When preparing your analytical response, complete the following steps:
1. Examine the media text.

2. Take a second look at it (and a third and fourth, if necessary).
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3. Complete the chart on the Analytical Response Sheet by looking for
evidence of the text’s purpose, target audience, and connections to at least three
key concepts.

4. Use the evidence to make connections or interpretations to the
applicable key concepts.

5. Write an evaluative statement that addresses the following question:
How effective is this text in delivering the message to the target audience?
Explain by using evidence from the text to support your evaluation.

Jlnis omiHroBaHHS piBHS chopMoBaHOCTI BMiHb MI™ Oysio po3po0iieHo Bij-
MIOBI/THI KPHUTEPIil 32 TAKMMHM IMOKa3HUKaMU. 1) Meaia00i3HaHICTh; 2) aJeKBaTHICTh
BU3HAYEHHS aBTOPCHKOI mo3uiii TBopust MT; 3) cryminb imeHTH}IKAIl TEXHIK
crBopenHst MT. [Ins nepeBipku chopmoBanocti BMiHE MI' cTynenTam Oynu 3a-
MIPOMOHOBAHI PI3HOMAHITHI TECTOBI 3aBJAaHHS BIIKPUTOTO Ta 3aKPUTOTO THUIIIB.

[IpoBeneHe eKCIEpUMEHTAIbHE HABYaHHS Ta MOTO PE3yJIbTaTU JAr0Th
3MOTY 3pOOUTH 6UCHOB0K, 1110 BUKOHAHHS BIIpaB /st popMyBaHHs BMiHb MI" Ha
3aHaTTsIX 3 AMIIC Ha QakynbTeri )KypHaIICTUKH € MOTUBYBAJIHLHUM (haKTOPOM
Ta TOCWJIIOIOTH 1IHTEPEC 0 BUBYCHHS 1HO3€MHOI MOBH, M1JIBUILIIOIOTH PIBEHb aK-
TUBHOCTI CTYJICHTIB, 1X BKJIIOUCHICTh y poOoTy. BukoHaHHS camocCTiiiHOI poOo-
TU HaJIa€ CTYJICHTaM IIPaBO BJIACHOTO BUOOPY TEKCTIB, HE 0OMexye daHTa3io Ta
Jla€ 3MOT'Y BUSIBUTH TBOPYI 3A10HOCTI MOpsi 13 mpodeciiHuMU Ky pPHATICTChKHU-
MU SIKOCTSIMU: aHAJITHYHICTIO MHCJEHHS, PO3YMIHHSAM COL{aIbHUX IPOLECIB,
IPOMAJICHKOIO TTO3HIIIETO.

[TepcriekTHBY MOJATBIITNX JOCIIKEHh BOAYaEMO B pO3pOOIIi CrieliaibHO-
ro aHrJIOMOBHOTO Kypcy 3 MI' miist cTyneHTIB TyMaHITapHUX, MPUPOIHUYHUX 1
TEXHIYHHUX CITCI[1aJIbHOCTEH.
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Cmammas naoitiwna oo peoaxyii 03.02.2015.

Bapuimna C. I'. ®@opMupoBaHne MeIHarpaMoOTHOCTH B mpouecce o0y4deHusi 0y-
AYIHUX KYPHAJIUCTOB aHFﬂHﬁCKOMy SI3BIKY npo@eccuonanbﬂoﬁ HanmpaBJC€HHOCTH

B cmamve meopemuuecku 06ocHosbi8aEemMCs HEOOXOOUMOCMb BKIIOYEHUS Meduazpa-
MOMHOCIU 8 COOepicanue 00yuenuss OYOYUUX HCYPHATUCTO8 AH2IULICKOMY 53bIKY npoghec-
cuoHanvHou Hanpasiennocmu. Onucvl8aemcs noocucmema YnpajicHeHul 0Jisi hopMupoB8arus.
VMEHUL MeOuazspamomuoCmu 1 NPUBOOSIMc NPUMepbl 3a0aHUIL.

Knrouesvle cnosa. medouazpamomuocms, 0yOyuue HCypHAIUCMbL, AHSAUUCKUL S3bIK
I’lqub€CCMOHaJZbHOL2 HanpaejleHHocmu, Meouamexcmal.

VavilinaS. Media Literacy Formation in the Process of Teaching Future
Journalists English for Specific Purposes

The article presents theoretical grounds for the inclusion of media literacy in the
process of teaching future journalists English for specific purposes and its potential benefits.
Among the latter are formation of critical thinking skills and mastery of strategies that allow
to analyze media texts of different genres. The author proposes the media literacy course
based on the practical findings of the world leading media educational specialists.

The course is organized in compliance with the key concepts of media literacy and
contains the subsystem of exercises for media literacy formation, which can be easily
integrated into the process of teaching English for specific purposes. Three groups of
exercises are realized according to the three learning stages: preliminary, main and
completing. The purposes of each stage determine the choice of the tasks and activities aimed
at the development of the appropriate skills. The author offers examples of each group of
exercises and outlines the assessment criteria designed to evaluate the level of students’
media competence.

In conclusion the prospects of integration of English media literacy course in teaching
different specialized subjects for students of humanities and natural sciences have been
emphasized.

Key words: media literacy, future journalists, English for specific purposes, media
texts.
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