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“Je voudrais savoir dans quel bureau prend le thérapeute 
- –

-moi, 

-moi, s’il vous plaît, ce bus va jusqu’à l’arrêt “Rue de 

–
–

-

-

–
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- -
–

-

–
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enfants, vous pouvez prêter attention à un voyage au Disneyland, où le programme 
est construit de telle façon que détruit l’ennui, donne la possibilité de communiquer 

-
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1. “Où sont les services de SPA, des salons? Quel est le prix de ces services? 
Y a-t-

-

2. “Ya-t-il une salle de sport et une piscine? On peut organiser ces services 
pour les groupes de touristes? Quel temporaire de la durée du travail à la salle de 
sport et dans une piscine? Avez-vous besoin d’un accès médicale pour entrer à la 

3. “Y a-t-il un guide privé (ou le shopping-guide) pour les touristes des pays 
-

–

–

–

–
–

–
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Varava I. The Forms of Teaching Materials Organization Used in the French 
Language Teaching to Enhance Social Communicative Competence of Future Tourism 
Managers

In the paper presented the effectiveness of dialogue activities in a foreign language 
teaching to develop a social communicative competence has been investigated. 

The author proves that in teaching dialogue communication the situational approach 
determining the appropriate situation awareness is of particular significance.
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It has been found that the use of incomplete sentences in real life situational dialogues is 
quite reasonable. In the paper different types of dialogues have been under consideration: 
conversations (student to student, student to teacher, student to native speaker (foreign student 
for instance), dramatizing, etc.) as well as afferent-efferent dialogues which are aimed at the 
development of future tourism managers’ professional skills. The following skills to establish 
successful communication have been distinguished: to define the purpose of communication (to 
persuade, to inform, to find out, to advise), to plan the conversation properly, to redirect 
spontaneously the conversation programme, to take the initiative, to allow the partner to express 
the thoughts and achieve the communication purpose. 

The author gives recommendations as to the types of activities aimed at communicative 
skills development and enhancement to achieve the level of communicative competence.

Key words: tourism managers, social communicative competence, dialogues, foreign 
language, communicative skills.
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