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Marmaza A. Image as way of professional socialization of the head of educational in-
stitution

The professional activity has become an essentially new way of personality’s socialization. 
The top of social hierarchy of a society is occupied by its successful business part. The effective 
professional activity of the head of educational institution represents the qualitative aspect of 
productive and high-status activity, at the heart of which there are such notions as 
comprehensive education, good self-control, steady motivation and generated skills of work.

The professional socialization assumes internal development of the person (increase in 
knowledge, acquisition of authority, prestige, power) and external achievements (positions, 
qualification categories, levels of material reward) in professional activity. The process of 
optimization of professional socialization of the head of educational institution as a process and 
a result of entry into professional sphere and receiving in it the high status, assumes the analysis 
of professional activity, creation of image model, a choice of means and creation of conditions 
for its improvement. Image opens a way to studying the mechanisms of self-efficiency, and a 
realization of own abilities in the activity, own interests, aspirations becomes the main vital 
project.

Image is an internal essence of a person which transmits outerly, i.e. image is the public 
“The I” of a person. In “The I” structure informative (self-knowledge), emotional (self-
assessment), behavioral (self-attitude) parties are allocated. Classification of image assumes its 
following types: surrounding – social (family, friends, membership in clubs and professional 
societies, recreation areas) and objective (a house, a car, an office) habitat; habitus –
appearance in a statics, including the body constitution, clothes, hairdress, accessories; 
objective – subjects and things which are created by a person: business card, article, book, 
performances in mass media, acts, results of activity; verbal is how a person speaks (speech, 
timbre, height, rhythm) and writes; nonverbal is an appearance in dynamics: mimicry, gestures, 
plasticity, gait; the kinetic – typical movements.

Formation of image is a vigorous, purposeful work of self-knowledge, self-expression, self-
improvement in personal and professional aspects. Two main approaches to image formation 
are defined: the first is natural, it is the objective process of development, self-improvement 
where image is a minor product, reflection of essence of a person, the second is as the purpose 
objectification when image is a self-valuable, primary product, acts as an element of individual 
and spectacular range, often runs forward developments. According to it modelling of image 
performs in two directions: the first provides self-development, takes place in a zone of close 
development or reflects prospects of the development, the second means creative game-activity, 
where the product is the new image, which one is going beyond the reality, where an emphasis 
or exaggeration of certain traits take place. Management of the process of creation of image is 
accomplished through a cycle of consecutive kinds of activity: the analysis of own image and the 
formulation of a problem field, goal-setting, solving of the image decision, image modelling, 
correction and monitoring of perception of the renewed image.

The aspiration of a person to advance in social hierarchy increases value of the process of 
designing one’s image process.

Key words: professional socialization, image, personal and professional image of the head 
of educational institution, image formation.
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