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Bugaevska Y. Corporate culture as the basis for future specialists’ professional 
training

The article states that in recent years there has been increased scholars’ attention to 
future specialists’ professional training in higher education. Among the current challenges, 
which educational institutions face, a special place is occupied by corporate students’ 
culture. The reason is that in the active development of market relations in Ukraine corporate 
culture becomes an important tool to improve existing management of professional staff and 
their activity as well as to ensure institutional members cohesion.

Based on different scientists’ points of view the corporate culture is considered to be a 
set of specific ideas, values, standards of behavior, attitudes and ways of professional 
performance that have to be shared by all institutional members. Corporate culture is an 
important tool for strategic institutional development based on stimulation of innovations and 
management of the desirable corporative changes which are the basis for the successful 
development of any institution.

The publication states that the main functions of corporate culture are the following 
ones: cognitive, values forming, communicative, code regulating, protective and so on. Based 
on the theoretical analysis of scientific developments on the problem to be investigated, the 
following two aspects of internal integration and external adaptation are distinguished in the 
corporate culture. The first one of these phenomena stimulates successful interaction among 
all institutional members. The second phenomenon helps the institution adapt to the external 
environment.

The study also shows that the core of corporate culture is the values forming 
institutional members’ code and ways of behavior.

The selected problem of the research frames up that all the above mentioned 
conclusions are applied to the corporate culture of the higher educational institution as an 
independent organization and to each of its representatives.

At the same time this phenomenon has its own specifics in higher education area. As on 
the one hand, the process of future specialists’ training is important in order to involve them 
in mastering certain code, rules, values that are the foundation of corporate culture of the 
representatives of a particular profession, on the other hand, the process of their mastering in 
higher educational institutions should be aimed for creating and supporting future 
specialists’ sense of belonging to the traditions and values of the institution, to a common 
educational activity filling it with the sense.

Based on the abovestated, it can be summarized that corporate culture is the main 
mechanism providing practical efficiency of students’ learning activities and improving their 
training Therefore, the formation of corporate culture should be one of the most important 
strategic goals of effective development of higher education.
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