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Sorochun N. Division into periods of development of requirements to professional 
activity of marketing specialists

In the article the questions of systematization of gradual expansion of circle of 
requirements are considered to professional activity of specialists on marketing in 
accordance with stage-by-stage development of marketing science and practice in Ukraine.

Any object of research for a better understanding of its essence requires an examination 
of the historical context. Quite often, observable objects depending on the development of 
theoretical knowledge and practical experience of the subject-activity. In a similar example of 
such a relationship may make demands of employers for professional marketers.

A functional requirement for a marketing job at the company depends on the economic 
demands of the market, which in turn stimulate the development of marketing theory in a 
certain direction. Therefore, the author examines the stages of marketing development in 
Ukraine in terms of two aspects: the scientific environment factors and socio-economic 
indicators.

In an analysis in two main areas author identifies four main stages of formation and 
development of the science and practice of marketing in Ukraine.

The first stage is called “Marketing of economic restructuring”. This period is 
characterized by the transition from state planning production to the system, which is based 
on consumer needs. The functions of marketing at this time are planning production volumes 
and estimates of supply and demand in the market.

The second stage – “The period of spontaneous marketing”. Period reflects the active 
development of the science of marketing activities, but this development is chaotic and not 
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structured. Marketing functions are supplemented by an analysis of the quality and 
characteristics of the goods, as well as the analysis of the effectiveness of different means of 
product promotion.

The third stage – “The period of professionalization of marketing”. The period is 
characterized by the development of the structure of scientific knowledge of the principles of 
marketing activities in enterprises and the deepening of previously acquired knowledge. 
Requirements enterprise to marketers work is greatly enhanced in the areas of: planning of 
the movement of goods, the management of the company’s image, prices regulation and 
communication strategies of the enterprise.

The fourth stage is called “Integration period of marketing.” Period reflects the 
expansion of the limits of application of the theory of marketing not only in commercial 
enterprises, but also in non-economic areas. To the functions of marketers in commercial 
enterprises added: foreign economic activity of the enterprise, the company’s development 
strategy planning, development issues for the modification of goods, improvement of tools to 
influence the customers and the environment in general.

The analysis confirms that the requirements of enterprises to knowledge and skills of 
marketers depend on the ever-changing socio-economic factors. Note, however, that the 
promising areas of research are: the justification of the requirements to marketers work in 
non-profit areas, because it has a significant impact on the structure and content of education 
in the specialty “Marketing”.

Key words: division into periods, socio-economic factors, preparation of marketing 
specialists, requirements to the specialists, educational-qualifying level.
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