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Mironenko V. Foreign language as the means of professional communication of 
the students of the faculty “Tourism”

This article deals with teaching of foreign language as the maens of foreign 
professional communication of the students of the faculty “tourism”. Modern research in the 
field of training of tourism professionals are embodied in the following areas: theory of the 
formation and development of continuing professional education, and levels of professional-
level tourism education, professional significant quality professionals in the field of tourism,
the analysis of the identification of training in professional tourism education. The authors 
note the specific features of high schools, where the training of future professionals in the 
tourism sector, determine the methods and learning models offer professionally oriented 
communication and the formation of foreign language communicative competence with the 
problem of teaching methods.

One of the leading and most popular educational technology in the practice of 
formation of professional competence is to work with texts in a foreign language.

The teaching text as a unit of learning has a clear communicative orientation. Its 
boundaries are defined as the amount of disclosure topics and didactic factors: language 
training and special persons to whom it is addressed. The use of a number of the texts of 
tourist subjects allows the teacher to create a situation of communication to develop students’
communicative skills of professionally significant.

The communicative approach to learning is based on the fact that in the course of the 
learning process the communication in a foreign language is occurd, as close to natural. As a 
result, students master a certain minimum skills for the use of a foreign language as a 
medium of communication in the framework of the necessary practice.

From the methodological point of view, the communicative task is a management tool 
for the student’s verbal behavior in a given situation and at the same time an incentive to his
speech activity.

In general, all communication tasks can be divided into the following groups: 
(1) responsive, (2) situational, (3) reproductive, (4) descriptive, (5) gaming. Methodists 
consider thatthe business game is the highest stage of language usage in professional training.

This article discusses the general issues related to teaching a foreign language as a 
means of professional foreign language communication. Experience suggests that described 
in the article approaches as well as the proposed communication tasks are able to ensure the 
formation of communicative competence, the level of which the completion of language 
training students of “tourism” allows to use a foreign language in a practical profession.

Key words: foreign language, professional communication, teaching text,
communication tasks, communicative approach.
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